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REVENUE COMPARISON

One Quarter — Fiscal Year To Date

2005-06 2006-07
Point-of-Sale $2,002.727 52,369 884
County Pool 470,320 443 026
State Pool 3,695 3466
Gross Receipts §2,566,743 $2,816,376
Less Triple Flip* S(641,686 ST04,004

*Retmbursed from County compensation fund




California’s Spring Sales
Statewide receipts from retail sales and
use tax payments were 5.6% higher
than the second quarter of 2005. All
regions of the state exhibited gains
with one-fourth of the increase due to
a spike in prices of fuel and petroleum
related products.
Consumer spending appeared to be
strong in most regions with home fur-
nishings, electronics/appliances and
apparel all showing healthy growth
over the previous spring quarter. Re-
ceipts from business purchases and
capital investment were also gener-
ally up although the comparisons
were skewed by numerous accounting
adjustments. Revenues from sales of
equipment and supplies to companies
in the high-tech, health-related and pe-
| troleum industries showed the most
consistent gains.
The overall increase occurred despite
a decline in new car sales which were
down for the second quarter in a row.
Mid-priced domestic nameplates con-
tinued to bear the bulk of the decrease
while receipts from dealers of luxury
makes and fuel efficient Asian brands
remained relatively stable.  Lumber
and building material sales were down
in Northern California and the San
Joaquin Valley due to severe weather
condifions.
Revenues from restaurants appeared
to hold up generally well despite con-
| cerns that higher fuel prices might im-
pact higher priced, full service estab-
' lishments. Food & Drug receipts took
an unexpected jump because of stare
processing errors that folded some
early-arriving third quarter payments
into the current allocation.

Good Through 20067

| Despite concerns about the impact
of the downturn in housing and auto
sales, expectations by vanous fore-
casters for the remainder of 2006 are
| relatively optimistic. Easing fuel prices

from the spring spike has relieved fed-
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eral concerns about growing inflation
and should reduce the strain on heavy
petroleum product uvsers. Discount
retailers are also expected to benefit
from a let up in fuel prices because
the biggest impact has been on lower
income families that are an important
part of their customer base.
Preliminary reports are that household
spending in the third quarter is up and
the National Retail Federation (NRF)
is predicting holiday sales to rise 5%
over 2005. The weakening U.S. dollar
is expected to sustain the current for-
eign demand for machines, computers
and other equipment and help partially
offset some of the employment con-
cerns related to declining residential
investment.

Even the UCLA Anderson Forecast
which has been the most pessimistic
tracker of the California econamy, no
longer believes that the state will go
into recession unless job losses begin
occurring in sectors outside the hous-
ing industry.  Their September fore-
cast does however, predict very slow
growth in 2007 with building permits
continuing to decline to 2008.
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